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Answer any FIVE questions
All questions carry equal marks
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“International marketing is indispensable in the economic development of a company”.
Discuss.

Discuss the socio-cultural environmental influences on international marketing.
How an international market is segmented? Explain in brief.
What are the various international market entry strategies? Explain.

Explain the relevance of understanding of international product life cycle concept for an
international marketing manager.

How is an international marketing channel of distribution is selected? Discuss.
Answer the following:

Global advertising.

Sponsorship promotion.

Public relations and publicity.

Analyze the recent changes in import and export policy of India and explain its impact
on the growth of Indian exports.
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